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Copy of AskCHARITY Survey Nov 07 copy

Introduction and purpose of survey

Would you like to win £100 to spend on your Christmas party and celebrate your communications work this
year?

Voluntary Action Media Unit (VaMU) are the team behind askCHARITY, VolunteerGenie and Media
Connections. VAMU was set up in 2005. Its aim is to improve relationships between charities and the media.

‘We are interested in learning more about the impact of our work. Flease help us by taking a few minutes to
give us your views of our services,

In return you will be entered into a prize draw for £100 of M&S vouchers and a copy of the "MediaGuardian
Media Directory: The Essential Handbook™. The winner of the prize draw will be notified on 10th December
2007, after the survey closes.

Section 1 - About you and your work

# 1, Please tell us a bit about yourself, so that we can enter you into our
competition

Hama

Titla

Organisaticn

Email addrass

* 2. How big is your organisation?
.

b

\‘Turrorﬁr ovar batwasn £1 millian and £10 million

>h?rurn:hmr bateaan £250 000 ard £1 milton

Murnover bulos £250,000
(. Joon’t know

Turnowvar ovar £10 milson +

Y

# 3, How many people work in your communications team?
) or mora stalf
- 4 statt
|03 stadff membsar
_’H::Hardlnc part-tima by ancthar stafl rola
;\_F\lcll.maw wOrar

kL, .Slb ana's responsibdity

ANy COMMant:

* 4, Does your organisation have a communications budget?

1\%:'

Jas, lass than £5,000 par yaar

Was, bataesn £5,000 and £20,000 par year
Yas, batwesn £20,000 and £50,000 par yaar

Y

|

var £50,000 par year

00

var £150,000 par yaar

y

Don't know

-

rFage L
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5. As part of your job, are you responsible for any of the following? Please tick
all that apply:
[ :Fu'h’!l'l &ing
lpaticy
_pra:m dalivary
_'.-:.IL"ul:nr racnuitmsant wolurtaar managemant
'_le {and wab davalopmant )
lea 7 el g g
l_.F'F..' Madia ligssen//markating
‘—pub « affairs/ labbying
.ml:nrri communicatians
:prm:u: ng information and publications

Othar {pleasa spacily )

Section 2: General

1. How long have you been signed up to askCHARITY?

-

ora than 18 menths
\, {12 128 manths
|, /5-12 menths

rd
([ ass than & meaths

2. What prompted you to sign up to askCHARITY?

;_'EI wis contactad by skCHARITY = & postcard, @ phona call or by amai
() read about askCHARITY in the madia

-,

;_\_F_ZI Faard about askCHARITY from anothar parson

-

I faund askCHARITY an an Intarnat saarch (Googha e1c.)
u-}c ant ramambar

Othar (pleasa spacily)

3. Which of the following VAMU services have you participated in or used?
[Madia Cannacticns

l_.SnaD&I'DI:I avants

™ hwam rasaarch reports
.\IO untaarGania.ong uk

_.al KCHARITY Massaga Board

-—-“ WCHARITY Madia Diractory

‘_jailu:hﬁﬁ.l'l'T Answar Sarvice - amall requests from journalists and reportars

Othar {plaasa spacify)

Section 3: Gaining coverage in the media

1. Have you ever responded to an askCHARITY Answer Service request?
[Mote: These are emails you receive from askCHARITY with requests from
journalists or programme makers)

o
{_Mes, cnca

‘-\_,-N“' onca in a whila {approx. £ timas @ yaar)
-
“Was, on aVrage onca @ manth

“Was, on avarage avery weak

).-.SD
%
(,_JDan know

Fage £
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2. If you replied "Yes' to the previous question -
Did this contact result in media coverage? Please tick all that apply

Juatsanal PR S papaT - MNaws
:Nil:onal rawspaper - Faaturas and supplamants
l_.F:taicml.'loca NEwWSEAars
_ConsLmnu' magazires (9. Mark Claire, Woman etc.)
'—Tract prass (.9, Third Sector, Insida Housing atc.)
:Nal:icral Radia
I_.LA:\:il.'F:rb;\iitl'ﬂ.\I Radic
'_'NII: onal TV
FRagicnal TV
:Dnlim FMaws/Inlo wabsita

Othar {pleasa spacify)

3. Have the media contacts you've made via askCHARITY broadened your
organisation’s exposure in the media (i.e. reached different audiences)?
f-}rns. dafinamaly

:N'u, a ik

i

7
t aura

"

JProbaly not

Mo, dafinitely not

X

4. Have you maintained contact with any of the journalists you met via
askCHARITY?
\/_-:‘fns f-/N:.

Plaasa commant

Section 4: derstanding how to target different media outlets

1. Have any of the fellowing services helped you better understand the media
and their agenda? Please tick all that apply:
[ JaskCHARITY Magia Diractory
'_jillu:l-llﬁ.l'l"r' Angwar Sarvics Neguasts
Jvamnr rasaarch raparts
-—-“ KCHARITY Massagaboard
:Snap&r'ol:l avants

Madia Connactiors

2. Has the askCHARITY message board helped you in your communications
work?

oy

|t

i littla

{ Tnot at all

i\ }mt usad

:\___'m:t naard of it

Plasse add any commant cn why you usad it
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3. As a result of your involvement with askCHARITY do you feel -

e lass sama
Positive sbout i Y oy
L Lt L
tha madia?
That tha madi y ™y P
. . L WA )
is positiva
aboautfintarasta
in charities?
Worriad sbout ] ' -
L L L
how the madia
will raprasant
your
arganisation?
That working ] 'S —
- n/ S
with the madis
i wasta
MRSOUTCAST
That yaus (':I I:-w. (\_\
urdarstand i
about joumnalists
deadlinas?
Mora likaly to Ty [ -
L L \,
contact a
pourmalist
indapandantly?
Confidant about ;f ."l |'-' -\" '
o L \ S
targating
particular madia
outhts with
storias about
wour charty®
Thst yaous ] ! o
Ly - .. -

uredarstand =hat
thi madia want
from you?

Section 4: Future of askCHARITY

From 1st January askCHARITY will be operated by CharityComims {the new professional body for charity
sector communications). Thinking about how askCHARITY might be developed in the future..

1. Would you or your colleagues be interested in receiving email requests from
MPs and their researchers seeking information about your organisation or
certain issues?

-
. -)\ms. wary interastad
Mas, guita intarestad

P

Mot sura

~

Mo, probably not
. __ZNo. dafinitaly nok

Any commant?

X

v

2. Would you be interested in receiving more askCHARITY requests from
regional, local journalists and reporters?

Pt
\_F."fns. wary interastad
7

. }rns. quita intarastad

W, __.NDI: sura

4 ::I'\b. profably nok

7 "
\__}\b. dafinitaly nok

y

Any commant?
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3. What other services or support might you like askCHARITY to provide?

4. Please add any other comments you'd like to make about askCHARITY and/
or VAMU services:

5. As part of our evaluation of VAMU and askCHARITY's work we are keen to
interview some charities about their media work. Interviews would be by
telephone. Would you be willing te be contacted by us for interview?

(hras (Tha




1':* * -k
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Introduction and purpose of survey

Would you like a free case of champagne delivered to you?

We'd love to find out what you think of askCHARITY.org.uk - the free onling contacts directory for media
professionals. We want to improve gur free services for journalists and programme makers. Please fill in this
BRIEF survey and we'll enter you in our prize draw for & case of champagne {6 botthes).

The winner of the prize draw will be notified on 10th Decemnber 2007, after the survey closes.

Section 1 - About you and your work

* 1, EMAIL ADDRESS:
(we need this so that we can enter you into the free prize draw for a case of
champagne. We will not use it for other puposes)

Emall agdrass | |

1 —
1. Which media do you work for?
(Tick all that apply)
[ Halasision
'—Na: anal newSnopars
:Fttalr:nal and locad rawspapars
l_.M agazinas
™ Radio
'_jl:lr na

Othar {pleasa spacily )

2. Why do you use askCHARITY?
(tick all that apply)
_T:. saarch tha directory Tor ralavant charitias for @ story I'm working on.
_'H'l fird tha pracs offics phona nidmbers! amails Tor @ spacific charity [ want to gat in pouch with.
'_|T£| browse the askCHARITY directory for interesting charithas.
:Tc gat hodd of out-of-offica hours mobile numbars Tor retavant charities.
:1:. sand out Answar Sarvica requests (story and casa study raguests which gat sent to hundrads of ralewsnt charitias in
ana go)

Othar {pleasa spacily )

3. What prompted you to sign up to askCHARITY?

;: __‘I was contacted by askCHARITY = given a postcard/¥lyer, sant & notabock, had a phona call, was wisited at my office or
s sant an amdail.

:_,l" haard about askCHARITY from another parson

(M faund askCHARITY an an Internet search (Googha etc.)

EHSC ant ramambar

Othar {pleasa spacify )

Page 1




Journalists AskCHARITY Survey Nov 07 copy

4. Have you ever sent an askCHARITY Answer Service request (also known as
the case study finder)?

o
" was, onca
-

.

P
\'ns. cnca in a whila (approx. € times a year)

\ S‘ii_ ofl average onta @ manth

-
}_F\.\'ns. of AVarage avery waak
h .:-D:u'". know

{If Mo, ge to guastion &)

5. When you've sent Answer Service requests did charities respond promptly?

— o
Mas Mo

6. Has the information you've been offered from the charities on askCHARITY
given you what you needed for your story?

~ —
| _Mas [ Mo

7. Has askCHARITY made it more likely that you would work with charities you
hadn’t known about before?

f-}fEE DEFIMITELY [I'va startad working with & brosder ranga of charitias)

:.\'EE A BIT (Occasionally [ work with & naw charity contect)

" MOT SURE

L }"H-JEAEL'{' HOT (1'm unsura aboat working with charities and contacts | don't already ko)

e

'\___ZDEFINITEL'( MNOT {I stick to working with tha charitias 1 already know)

8. Have you maintained contact with any of the charities you met via
askCHARITY?

-~ o

\:}l’ii 1 Mo

9. As a result of askCHARITY are you more likely to produce stories invelving
charities?

i P
\_z\'ns L MNa

10. Finally, would you like to make any further comments about askCHARITY or
make any suggestions about how we might improve the service?

=]
El

1 —
1. We are also looking for media professionals who might be interested in
joining our advisory group. The group meets three times a year and helps to
decide how askCHARITY can further support journalists and charities.

Was, [ might ba intarastad in jeaning tha advisary groun.
Plaasa amail ma mara informaticn
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1. Pleass tell ug & bit about yoursalf, a0 that we can enter you Into our competition

Responss  Response

Parcent Count
Hama 100.0% 413
Titla 100.0% 438
organlaation 100.0% 433
Emall addrass 100.0% 413
answared qUasTIon 438
SHIpPed qUeSTIDN 2

2. How blg s your organleation?

RWPM&B ﬁ.BBFIDI'IBB

Parcent Count
TUMmoyer ower £10 milen = 10.4% 52

" E
Turn-:u.'er{:.uarI':l|:-t':::ﬂ|:—r1£;:I ::::I;: e -
T [ E250 =
urnaver bebwaen £250,000 ::I[Illi:] —| 2775 133
Tumowar balow £250,000 30.1% 150
Dan't know &.3% rd
answared QUasTon 438
SHIpPed qUeSTIDN 2
3. How many people work In your communications team?

Responze  Response

Parcent Count
5 or mare sam 18.1% 0
2 - 4 glaff 8. ™% 143
1safmember S| 21.9% 109
Hanmied pan-time by amtners;';: | R =
alUNtary worker 7.2% 36
Mo-one's responsiclily = 3.2% 41
F\ﬂy COomment: 83
answared QUasTon 438
SHIpPed qUeSTIDN 2




4. Doss your organieation have & communications budgst?

Responss  Response
Parcent Count
Mo 38.2% 135
¥&s, less than £5,000 per year 20.1% 100
Yes, betwesn £5,000 and £20,000 15.7% 78
DETVEET
Yes, betwesn £20,000 and £50,000 e a1
DETVEET
Cwer £50,000 per year 5.5% 29
Orver £150,000 per year 3.0% 15
Don't know 8.0% 40
answared qUasnon 433
shipped question 2
5. s part of your Job. are you raapaenaibls for any of the following? Plaase tlck all that apply:
Responsa  Response
Parcent Count
fundraising £1.2% 252
poilcy 41.3% 203
project dellvery 47.0% 231
wolurtesr renrulh-n:::].-;:m::; Ty 2
IT {and web development) 42.1% 207
campalgning 43.1% 2
PR Media Raleonimarketing 55.0% 433
pubilc aftalrs! lobbying 43.7% 215
Internal communications 61.0% 300
producing Inrc;r:;'i:;l:“::-: i i
Oither [pleass sp2cify) 61
answared quaston 432
shipped question g




£ How lomg have you bean signed up to aBkCHARITY?

Responss  Response
Parcent Count

More than 18 monthe 3.8% 136

12-13 months 3.3% 149

&-12 monihs 22.2% 109

l2gs than § months 15.7% 7

answerad qUastion 451

SHIpPEd qUESTON 3

7. What promptbed you fo sign up to askCHARITY?
Responzs  Response
Parcent Count

I 'was contacted by askCHARITY —a e T
postcard, & phone call of by emall

I read about askCHARITY Inthe 10.2% 26
medla

I heard about askCHARITY from 3,05 104
anather person

I found askCHARITY an an internet me =
search (Google el

Can't remembser 0.8% 34

Oither [pleass specify) a7

answerad quUastion 453

skipped gqueston 47




8. Which of the following VAMLU sarvices have you partlcipated inor used?

Responss  Responss

Parcent Count

Medla Connactions © 14.6% &0

SI'IEPG-I'ID[E- BYens 4.6% 14

WAMU research repars = 4.1% 17

VolntesrGenlorguk 5.4% e

askCHARITY Message Board 27.6% 113

askCHARITY Medla Direciory 33.4% 137
s=kCHARITY Answer Sanvics —

amall requaste from journallsts E3.T% 343
and repaorters

Other [pleass spacity] e

answared qUasTIon 410

SKipped QUESTIoN 30

3. Have you ever regpanded bo an askCHARITY Answer Sarvice raquest? (Hote: These are emalls you recaive from aekCHARITY
with requeete from Journallets or programme makars)

Responsa  Reaponse

Parcent Count
Mo 32.7% 159
g, anca 1£.3% T2
Yag, onca In & while (approx. 4 . 151
times a year)
¥Es, On average onceamontn o 10.5% 59
Ye£, on average every wesk 51% 25
Dontknow 3.7% 13
answarsd quasTIon 488
skipped quesTon 14




10,1 you raplied "Yes' to the previcus quastion - Did fhie contact reault In media coverage? Plaase flck all that apply

Responss  Responss

Parcent Count
Matlonal rewspapsr - News 7% 3
Nallonal newspaper - Featuras and
4
supplements l SLES =
Regionallocal newspagers 0.4% 28
Consumer magazines (e.0. Marla e =
Clalre, Wioman ate.) ’ =
Trade press (2.9 Third Sector,
21.9% 20
Inslde Housing ete.)
National Radio 8.8% 12
LocalReglonal Radio 6.5% 9
Mational TV 5.1% 7
Regional TV = 3.6% 5
Orniline News'Info webslta 9.5% 13
Oither [pleass specify) T4
answerad quUasTion 137
skipped quesmon 383

11. Hawa tha media contacts you've mada via askCHARITY broadanad your organtsation’s exposurs In the media [1.e. reached
differant audiences)?

Responsa  Responas

Parcant Count
Yeg, definfely 8.9% 35
¥es, a bit 20.0% A
Mot surs 25.5% 103
Probablymot = 23.3% %5
Mo, definitaly not 21.3% 33
answarag guesTion 404
shipped quesTon a5
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